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ABSTRACT

This paper refers to the implementation of theeBloth to provide m-advertisement (Mobile Advenisnt).
Advertisement is the best way to compete with miarkéne end users request the server on their gilless.
Wireless advertisement system (WAS) focuses orpthied based approach as it avoids two issues, magnand time
limit. In push based, messages are send to the wgiout their willingness resulting in spammiisgues. The advertisers
can edit and do modifications as per their needk pblish it. This user driven concept gives fléliip to end users.
The system is set up at the entrance and insidentleso as to transmit the data to all the mobieices. We have

explained bellow the flow of the system. We hawmaxplained the architecture.
KEYWORDS: Bluetooth Advertising, Pull Based Approach, UseivBn Advertising
INTRODUCTION

Mobile advertisement (m-advertising) is a form aafvertise where advertises are visible on mobilenphk.
Mobile advertising involves displaying of text, phacs, images and animated advertisement on dathlesh mobile
devices [2]. Advertisement is necessary to kee paith competition and get the people noticeds Ihécessary to get
customer and make people aware of their needs Mecessary to inform people about availabilitypadducts and

services.

The implementation of WAS is on pull based apphodihe user can see the advertisement on his griléss.
This overcomes the two issues time limits and spiagrof pushed based approach. As long as the Biu#iei-fi is
switched on the phone is visible, the server willthe rest and send the files to the phones angl le@®rd of the phone

and hence will never send the same piece of cotdght same person again [4].

Previous papers are based on pushed based camitiefitvo issues. This papers aims at pull basedcagu.
The vendors can edit and do modifications as par tleeds and broadcast the advertises. If useitlisg can accept it or
reject it. The advertise get download on his mohitd he can view it any time. It is suitable fogamization like bank,

large shopping mall, plazas, theatres, multiplegurance company, corporate bank, finance compesypitals [2].
LITERATURE SURVEY

On a mobile advertising a few studies have beenlucted to show the effectiveness of the mobilesdibing.
It describes mobile advertising is one of the m3ifimerce applications and very important topic ifdormation
system [3]. Using the Bluetooth/wi-fi technology wan be easily interconnected [4]. It is a commaitidn technology
intended to replace the cables connecting portdélgces. Using this we can connect and communiwdteeach other.
Stated that the mobile advertising can be dividd three categories which are push pull and died@]. The dialogue

advertisement is different from pull and push categs. In terms of duration of interaction betwesmivertiser and
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customer. Mobile advertising shows development wbite technology and increase in the mobile usgés\f{e have
analyzed the push based approach. There are twibfmws/ays to deliver the advertisements to end'siseobile devices;
push —based, i.e. the advertisements are senetoetlipient’'s mobile device without their prior vest, and pull based,

i.e. the recipient requests the advertisements frenserver [3].
FLOWCHART

This flowchart refers to the overall process of-Ficonnection. First the server launches the systed the
server creates his own advertisement. Slide creata linking will be done. And then the compilatiwill be done.
Then the users turn on their Wi-Fi and can reqteethie server for the application. The server adtept the request and
then process it. And this will continue for all tbigents. Once the connection is established tlee wil be redirected into
the GUI (graphical user interface) at client siggplecation. The GUI will provide guidance for thears. The users can
select categories from the advertisement such @, fothing, etc. client who is advertiser can makodification and

make updates in the advertisement and can publi$his process continues for all the clients.
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Figure 1: Flowchart

_/

www.iaset.us editor@iaset.us



Wireless Advertising Approach Using Pull-Based 129

IMPLEMENTATION
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Figure 2: Flowchart
The software will be equipped with all necessaoglg like resizing, text editing, drawing toolsc.eThe project

comprises of following major modules.
» Preparing Slides Pre-processing of slides/images to be used @i firesentation is done in this module.
» Slide ProcessingNumbering and linking of slides, setting up preéagan information is done in this module.

» Presentation Compilation: Automatic creation of J2ME code and compilation ppésentation (creation of
executable/installable JAR file) is done in thischake.

» Presentation Broadcasting:Transferring the presentation to destination neobédvice using internet, Bluetooth or

direct connection is done in this module.

» Presentation Downloading & Installation: Downloading a presentation from available resmyragstalling and
executing it on a mobile device comes under thidute This is the final module where in mobile @eviuiser can

start accessing and using the presentation.
FUTURE SCOPE

As WAS will send text and images to the users teolve can also send audio and videos if its impleet: at
large scope. In the future enhancement multimetiments can be implemented. Hence this will attraote users.
The system can also overcome privacy issues sudpa®ming, but also in the future scope securdgyéas such as

encryption capabilities can be overcome.
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CONCLUSIONS

In this paper we presented m-advertising systeimgysull-based approach. The advantage of the systeall
advertisements received by users are Based onvifiiigness. This can eliminated spamming issédthough Security
issues are not considered in this project, howawejor issues like spamming has been resolved t#secreate his own
Advertisement and can publish it. . Users now edrieve any advertisement and without worrying atiming flooded by

unwanted messages.
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